EMERALD

HOW TO GENERATE
A GREAT LEAD MAGNET

» A lead magnet is a free, valuable piece of content offered in exchange for a prospect’s contact information.
It serves as the first step in building relationships with potential customers by providing immediate value while
capturing leads for your sales funnel.

DEFINE YOUR TARGET AUDIENCE & PAIN POINTS

Identify your ideal customer Research their biggest pain points
Be specific about demographics, What keeps them up at night?
role, industry, and challenges What problems do they need solved?
Understand their preferred content format Determine their level of expertise
Do they prefer visual guides, data reports, Are they beginners needing basics
or step-by-step instructions? or experts wanting advanced insights?

ﬂ CHOOSE YOUR LEAD MAGNET TYPE

Select the format that best matches your audience’s needs and your expertise:

How-To Guides Case Studies

Step-by-step solutions Real success stories with

to specific problems actionable takeaways
Checklists & Templates Whitepapers

Ready-to-use tools In-depth exploration of

that save time complex topics
Industry and Research Reports Resource Lists

Data-driven insights Curated collections of

and trend analysis valuable tools or information

E CREATE COMPELLING CONTENT

Content Requirements:

Length Specificity
2-5 pages (substantial enough to provide Address one clear pain point
value, concise enough to consume quickly) with actionable solutions
Focus Quality
Educational, not promotional Professional design with clear

- teach don't sell structure and easy readability




Provide exclusive insights
not easily found elsewhere

Include proprietary data,
research, or methodologies
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OPTIMIZE FOR VALUE EXCHANGE

The Value Test: Ask yourself - “Would | pay $20-50 for this information?”

Offer templates, frameworks, or
tools they can immediately implement

Share expert-level knowledge that
demonstrates your authority

OPTIMIZE FOR VALUE EXCHANGE

Primary CTA

Clear next step that aligns
with your sales process

Contact Information
Make it easy for interested
prospects to reach you

TEST AND OPTIMIZE

A/B test headlines to

maximize download rates

Track conversion metrics
from lead magnet to customer

COMMON MISTAKES TO AVOID

« Creating generic content that could apply to any business
» Making it too sales-focused rather than educational

* Choosing the wrong length (too brief or overwhelming)

* Failing to include a clear next step for interested prospects
* Using poor design that makes content hard to consume

QUICK QUALITY CHECKLIST

# Addresses a specific pain point of your target audience
¢ Provides actionable, implementable advice

+ Demonstrates your expertise and thought leadership

# Professional design with clear structure

+ Appropriate length (2-5 pages)

# Educational focus, not promotional

# Clear call-to-action for next steps

 Worth exchanging contact information for

Subtle Branding
Include your company info without
being overly promotional

Social Proof
Brief testimonials or credentials
to build trust

Gather feedback from users
to improve future versions

Update regularly to keep
content fresh and relevant

NEED HELP BRINGING YOUR
LEAD MAGNET TO LIFE?

Our team at Emerald Studio specializes in creating content that
captures demand and delivers qualified leads. WWhether you're starting
from scratch or already have assets in hand, we can help you:

Audit your existing content to identify the strongest
lead magnet opportunities

Create new, high-converting content aligned to y
our audience and goals

Design for clarity, credibility, and conversion

Let’s build something great together.
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